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I advertisements; advertising (R
IR =A advertising agencies; advertising companies
R ) TV commercials

IR R B 1) B commercial breaks

I i AE A product placements

WA T B ) pop-up advertisements

ANE T celebrities endorse products

B HSEFEB blind worship of an idol

RSk 22 devoted fans

Bl B buy products on impulse

4R R designer clothes

Fill & F A< g 3K be bought on credit

A 55 high levels of personal debt

CL O HARE )

advertising targeted/aimed at

RN E IR display warning labels
R R A S BN a promotion of sth
T4 offer a discount

B URER persuasive

=iu] misleading

W FEER A live a life of luxury
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